
Screening – “Green Claims” inventory
Relevant „Green Claims“ can be found in many, not always obvious places: in product names, logos and marketing statements 
with an environmental reference. The first step is to get a complete overview. During the screening, we focus on:
- An overview of all environmental statements already used/planned
- The identification of used/planned environmental logos and labels
- An analysis of product names referencing environmental or sustainability aspects

Mapping – “Green Claims” data
The use of environmental claims is possible! Decisions on “green claims” must be based on data and verifiable information. 
Together with you we will create the basis:  
- Overview of framework
- Individual decision matrix and process
- Mapping of exiting data (“green claim verification”) and identification of “red flags”

Implementation – “Green Claims” strategy & processes
The use of product-related environmental claims requires clear strategies and processes. This allows decisions to be made 
proactively. Requirements include:
- A roadmap for providing required data and closing gaps
- Creating processes for decisions on existing and new claims/logos/product names
- A process for monitoring & quality check for existing claims/logos/product names

Workshop – “Green Claims”  knowledge & communication
A successful “Green Claims” strategy and implementation depends on well-structured and efficient cooperation between 
different departments in the company. Together with your team, we create the conditions: 
- Knowledge transfer through training of the relevant departments in the company
- Responsibilities and communication process 
- Documentation and kowledge platform
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